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EDITORIAL
Emmanuel Viellard
Chairman of the Show

An exceptional edition, refl ecting a transforming industry
From June 16 to 22, 2025, the 55th edition of the International Paris 
Air Show transformed Paris-Le Bourget into the world capital of 
aviation and space. For one week, fl ying displays amazed young and old alike, innovations 
echoed major industrial challenges, and ideas, talents, and projects crossed paths across 
more than 70 hectares of exhibition.

Inaugurated by the Prime Minister and visited by the President of the Republic, this edition 
confi rmed its status as a major global event. Over 305,000 unique visitors gathered, half 
from the general public, alongside 2,400 exhibitors from 48 countries—a passionate and 
committ ed community, refl ecting a sector undergoing deep transformation.

This year marked a turning point with several new features: the creation of the Paris Space 
Hub, a true agora for the space sector, praised by the highest authorities; a redesigned Paris 
Air Lab making innovation pathways more accessible; and powerful initiatives for youth, 
diversity, and career appeal, such as L’Aéro Recrute, L’Avion des Métiers, and Women in 
Aerospace.

But beyond the numbers, it is the collective energy that stands out: that of an entire civil and 
military industry, French and international, that commits, innovates, recruits, and shines.

An industry moving forward—together.

I would like to warmly thank everyone who contributed to making this edition a unique 
moment: exhibitors, partners, off icial delegations, visitors, journalists, state authorities, 
local communities, and of course, all the organizing teams involved.

This report is a refl ection of your commitment.

See you in 2027! Until then, let’s continue imagining the skies of tomorrow together.
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Key Figures

305,200
unique visitors

141,000 141,000 
trade visitorstrade visitors

2,200
journalists from  
69 countries

155
aircraft presented

and 173
fl ying displays

400
Off icial Delegations54%54%

46%46%

164,200164,200
general public visitorsgeneral public visitors

EXHIBITION VISITORS

2,419 

136

70 ha

exhibitors from 48 countries

Startups

of exhibition space

332
business chalets 
representing 37,000 sqm
of built surface

52,000 sqm
in halls
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Trade Visitors

54.6%54.6%
EUROPE21.2%21.2%

NORTH AMERICA
13.9%13.9%

ASIA

4.8%4.8%
MIDDLE EAST

2.7%2.7%
AFRICA

2.2%2.2%
SOUTH AMERICA

0.4%0.4%
OCEANIA

THE BUSINESS MEETING 
POINT FOR THE GLOBAL 
INDUSTRY
The Show confi rmed its role as a key global event for the 
aerospace sector. This strong att endance refl ects the 
Show’s appeal to decision-makers, manufacturers, and 
institutions from around the world.

including 38% international 
from 175 countries

54%54%

12%12%

13%13%

7%7%

14%14%

Number of employees

  from 1 to 9

  from 10 to 49

  from 50 to 99

  from 100 to 499

  + from 500

141,000
TRADE VISITORS

Distribution by geographic origin 175 countries Distribution by company size

Breakdown by activity type

35.7% Services

17.0% Aircraft: construction, 
assembly and sub-assemblies

8.0%
Subcontracting - electrical, 
electronic, mechanical 
engineering and metal working

7.1%
Aircraft engines, 
aerospace power plants 
and related equipment

6.1% Production equipment, 
tools and software

5.2% Space, spacecraft, satellite, 
telecommunications

5.2% Maintenance, product support 
& spares, transport

4.6% Airborne equipment 
and systems (including weapons)

4.5% Materials, composite materials 
and surface treatment

2.9% Pilot & navaids and onboarding 
equipment systems

2.7% Airport equipment and services

1.1% Cabin interiors and seat layouts

including 38% international 
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General Public Visitors
AEROSPACE ACCESSIBLE TO ALL
The Show once again generated strong enthusiasm from the 
general public, who came in large numbers to share an immersive 
experience at the heart of aerospace. With a rich and accessible
program mixing spectacular fl ying displays, educational activities, 
and encounters with industry professionals, the event sparked 
curiosity, conveyed a passion for the industry, and strengthened 
the link between the sector and the general public.

Friday, 
June 20

Saturday, 
June 21

Sunday, 
June 22

164,200
GENERAL PUBLIC 
VISITORS

Visitor distribution by day

34,817

69,096

60,291
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Exhibitors and AircraftBreakdown by activity type

19.2% Services

17.6%
Subcontracting - electrical, 
electronic, mechanical engineering 
and metal working

12.7% Aircraft: construction, assembly 
and sub-assemblies

12.3% Materials, composite materials 
and surface treatment

11.1% Production equipment, 
tools and software

6.1% Educational institution, association, 
institutions

5.5% Aircraft engines, aerospace power 
plants and related equipment

4.5% Maintenance, product support 
& spares, transport

3.8% Space, spacecraft, satellite, 
telecommunications

2.8% Pilot & navaids and onboarding 
equipment systems

2.3% Airborne equipment and systems 
(including weapons)

1.1% Cabin interiors and seat layouts

0.9% Airport equipment and services

2,419 exhibitors 
from 48 countries

83 of the world’s 
top 100 companies 
(Flight Global) att ended 
the Show

Distribution by country

French representation

54% 54% Foreign 
countries

46% 46% France

Top 5 exhibiting countries
United States 429
Italy  117

Belgium  96
United Kingdom 95

Germany  99

10
regions

Auvergne Rhône alpes

Bourgogne 
Franche Comté

Centre Val de Loire

Grand Est

Hauts de France

Île-de-France

Nouvelle Aquitaine

Occitanie

Pays de la Loire

Provence Alpes 
Côtes d’Azur 

AIRCRAFT

155

173
aircraft on display

fl ying displays
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Off icial Delegations
400 
OFFICIAL 
DELEGATIONS

The Show was inaugurated on June 16 
by Prime Minister François Bayrou.

15 Ministers and Secretaries of State 
from the French government attended.

174 official military delegations were present at the 
invitation of the French Ministry of Armed Forces.

149 institutional delegations 
visited the Show.

The Show was visited by the President 
of the Republic, Emmanuel Macron.
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Digital set-up
Driven by a high-traff ic website, a highly praised mobile 
app, and a dynamic presence on social media, the Show’s 
digital set-up strengthened the event’s visibility, supported 
visitors throughout their journey, and brought together an 
engaged community well beyond the peak of the event.

SOCIAL MEDIA

followers

views

57.8k
1.1M

followers

views

39.1k
4.4M

followers

views

20.3k
2.7M

followers

views

11k
6.5M

views

followers
35.6k
943k

The off icial website recorded 
dynamic traff ic in 2025, refl ecting 
the event’s strong appeal:

With 263,011 active users, the site 
managed to att ract and retain 
a large audience, emphasizing 
the quality of content and online 
experience.

WEBSITE

263,011263,011
users page views

1.4M1.4M MOBILE 
APP

users

page views

61,000

7,507,887

followers

views

33.7k
172k

ambassadors shared 
their passion for the Show 
with their communities

(views from june 15, to june 22)

10
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Highlights
The Show provided industry players with a privileged environment to 
exchange ideas, stay informed, and foster new collaborations. With 
programming tailored to meet sector challenges, professionals were able 
to access high-quality content, strengthen their network, and showcase 
their expertise on an international scale.

Paris 
Air Lab

Paris Space 
Hub

Women 
in Aerospace

Aerospace 
Meetings 
Paris

Start Me Up

Skytrax

L’Avion 
des Métiers

Rocketry 
Challenge

L’Aéro 
Recrute
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A new concept, a successful bet. For the fi rst time, space 
stakeholders were brought together in a common area at the heart 
of the Show, giving birth to the Paris Space Hub.

A highlight of this inaugural edition was the declaration by 
the President of the Republic in favor of an innovative and 
sovereign European space sector, made at the Paris Space Hub, 
accompanied by a video call with astronauts Sophie Adenot and 
Thomas Pesquet. This moment strongly symbolized the hand-over 
between generations, knowledge, and ambition, placing space at 
the heart of a national project focused on the future.

This fi rst edition revealed great potential and encourages further 
development of its international dimension.

All week long

Next to 
Concorde Hall

6
MINISTERIAL 
VISITS

30
INSTITUTIONAL 
VISITS

17
CONFERENCES

23
PARTNER EVENTS: 
CNES, ESA, Business France, 
French Armed forces Ministry

Paris Space Hub
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Paris Air Lab
Pathways for the Future
The 2025 Paris Air Lab confi rmed its role as a strategic 
showcase for aerospace innovation. In a 1,000 sqm 
space, the pavilion off ered a 7-step immersive journey, 
making the innovation cycle in air transport tangible.

All week long

Next to 
Concorde Hall

142
CURATED 
DISPLAYS  

provided visitors with a fl uid, 
engaging, and aesthetically 

pleasing experience.

A central orientation table 
helped structure the visit 

around four strategic 
pillars: performance, 

leadership, excellence, and 
decarbonization.

26
LIVE EVENTS  
energized the central stage, fostering 
dialogue among ecosystem players. 

58 
ORGANIZATIONS
across the sector—major groups, startups, labs, 
institutions—transformed the Paris Air Lab into 
a collaborative and forward-looking space.
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Start Me Up
All week long

Hall 5

32
PITCHES AND TALKS 

2
THEMED ROUNDTABLES

11
ENTREPRENEUR 
TESTIMONIALS

136
STARTUPS
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L’Avion des Métiers
All week long

Concorde Hall

20
PROFESSIONS 

PRESENTED 
by nearly 

400 professionals 
from 15 companies

rotating from Monday 
to Sunday

55,000
VISITORS DURING 
GENERAL PUBLIC DAYS

21
TALKS 
and testimonials focused on women 
in aerospace professions from 
Tuesday to Sunday. On Friday, a 
female-led edition with over 60% of 
profession ambassadors being 
women on demo stands

62,000 TOTAL VISITORS

6
GOVERNMENT VISITS
Prime Minister and 5 Ministers: 
Employment, Higher Education 
& Research, Industry, Gender 
Equality, Transport

7,000
STUDENTS 
from over 
250 educational 

institutions from diff erent regions, 
including Normandy, Pays de la 
Loire, and Hauts-de-France
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June 20 to 22

At the intersection 
of halls 1, 2A, and 2B

132
PARTICIPATING COMPANIES

13
TALKS ON THE AERO TERRACE

More than 1,000
“L’AÉRO RECRUTE”
AMBASSADORS

More than 8,500
RESUMES COLLECTED

L’Aéro Recrute

Key Figures  Trade Visitors General Public Visitors Exhibitors and Aircraft Off icial Delegations Digital set-up Highlights EventsHighlightsHighlights



Women 
in Aerospace

81
UNIQUE COMPANIES  
contributed to the initiative

More than 200
ACTIVITIES  
throughout the week including 158 live session

20
FEMALE AMBASSADORS 
on the Avion des Métiers stage 

10
OFFICIAL 
SPONSORS

All week long

Across the 
whole Show

Claudie Haigneré

Anne Rigail

Yannick Assouad

Colonel 
Anne-Laure Michel

Catherine Maunoury

Anne-Catherine 
Robert-Auglustaine

Magali Jobert

Anthea Comellini

Major Déborah Ferrand

Dorine Bourneton

1
HONORARY PATRONAGE  
under the High Patronage of Aurore Bergé, 
Minister Delegate for Gender Equality
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Aerospace 
Meetings Paris

From June 17 to 19

Hall 1 3,077 
PRE-SCHEDULED 

MEETINGS

208
B2B MEETINGS 
ON-SITE305

COMPANIES 
REPRESENTED, 
502 PARTICIPANTS
›  Suppliers and subcontractors: 

271 companies – 457 participants
›  Buyers: 

34 companies – 45 participants

6
CONFERENCES 
ORGANIZED  
224 att endees

24
COUNTRIES 
REPRESENTED, 
INCLUDING:
Austria, Belgium, Canada, France, 
Germany, India, Israel, Italy, Japan, 
Luxembourg, Malaysia, Mexico, 
Netherlands, Panama, Portugal, Romania, 
Singapore, Slovakia, South Korea, Spain, 
Switzerland, Turkey, UK, USA

TOP 5
REQUESTING 
COUNTRIES

United States
France
Germany
Italy
Japan
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Rocketry 
Challenge

June 19 & 20

Dossier de Presse :                                            
Le Rocketry Challenge International
2025

4
FINALIST COUNTRIES:
France, Japan, UK, USA

Awards Ceremony: at Paris Space 
Hub, in the presence of astronauts 
Anthea Comellini and Jean-François 
Clervoy

A 100% female French team, from 
Collège Françoise Dolto took 3rd place
Organized by Planète Sciences 
with support from GIFAS, CNES, 
ArianeGroup, etc.

An inspiring and inclusive international podium
The 2025 Rocketry Challenge honored tomorrow’s talent in a 
model rocket competition combining scientifi c rigor, creativity, 
and teamwork.

Selected from their national fi nals, the four fi nalist teams
successfully met the challenge of designing and fl ying a 
rocket capable of reaching a precise altitude and returning its 
payload intact.

A strong message for youth and diversity
Echoing the #Femmesdelaero campaign, the all-girls
French team perfectly embodied the values of inclusiveness, 
boldness, and engagement.

Beyond competition, the fi nal off ered all participants valuable 
moments of exchange with professionals and exploration 
within the Paris Air Show.

2025 FINAL 
RANKINGS

School Troop #74,
USA 

Teignmouth Community School,
UK 

Collège Françoise Dolto,
France 

Tokyo Metropolitan
Koichikawa School, Japan 
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Skytrax
Founded in 1989, Skytrax is the global benchmark for 
airline ratings. 
On Tuesday, June 17, 2025, the Show had the honor of 
once again hosting the prestigious World Airline Awards.

This fl agship event welcomed 465 participants, including 
55 international airlines from around the world.

In a professional and festive atmosphere, the 2025 
Skytrax Awards once again celebrated operational 
excellence in the air transport industry: onboard service 
quality, lounge off erings, customer experience, in-fl ight 
dining, and cabin hospitality were all recognized and 
rewarded.

Qatar Airways was named “World’s Best Airline 2025,”
succeeding Singapore Airlines and reinforcing its 
leadership in passenger experience.

Air France received the award for Best Airline in 
Western Europe for the fi fth year in a row.

Tuesday, June 17

Musée de l’Air 
et de l’Espace
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Events
The 2025 Show captivated all audiences with a wide variety of immersive 
activities: fl ight simulators, virtual reality, shows, and hands-on workshops. 
These enriched the Show’s appeal while passing on knowledge and passion.

variety of immersive 
: fl ight simulators, virtual reality, shows, and hands-on workshops. 

while passing on knowledge and passion.

Fly 
and Fight

Conference by 
Jamy Gourmaud

Drone 
Soccer

Air 
Explorer

Aleo, 
the Mascot

Drone 
Racing

Photobooths

Music 
festival

Virtual 
Reality

Spaceport 
USA
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On Saturday, June 21 at 11 a.m., the Paris Space 
Hub hosted an exceptional conference led by 
Jamy Gourmaud, a prominent fi gure in science 
communication. 
In front of a large and captivated audience, Jamy 
delivered a fascinating journey through the many facets 
of space in our daily lives. From satellites to moon missions 
to orbital research, he made complex space challenges 
accessible, inspiring wonder in both children and adults.

This conference refl ected the Show’s mission to make 
space science and technology accessible to all, especially 
during public days, and helped strengthen ties between 
professionals and the public.

    Saturday, June 21 - 11 a.m.

Conference 
by Jamy 
Gourmaud

Fly 
and Fight

Following its 2023 success, Fly & Fight returned 
as a highlight of the weekend. This unique 
experience once again combined a passion 
for aviation, cutt ing-edge tech, and human 
interaction in a fun and educational format.
Over three days, Fly & Fight att racted a large 
audience—families, students, enthusiasts, young 
professionals—eager to explore immersive pilot 
training and mental performance. Free-access 
simulators were in constant demand, off ering 
visitors impressively realistic fl ight sensations.

The competitive duels between fl ight simmers 
drew crowds: novices and experts alike were 
captivated by the intensity and precision of the 
virtual dogfi ghts.

and Fight
    Fri. June 20 › Sun. June 22

during public days, and helped strengthen ties between 
professionals and the public.
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PhotoboothsAleo,
the Mascot

As in every edition, photobooths 
were a major hit, giving visitors a fun 
and original souvenir of their visit.
• In Hall 2, a photobooth spotlighted 

the “Women in Aerospace” initiative, 
showcasing women’s roles in 
aerospace—both impactful and 
memorable.

• In the Paris Space Hub, the AI 
photobooth turned visitors into 
astronauts.

• A collaborative mural allowed 
visitors to leave an evolving artistic 
mark.

• Finally, the #ParisAirShow 
photobooth off ered the perfect 
frame for social sharing.

The Aleo village, near the A380, was 
one of the most visited spaces over the 
weekend.
The mascot’s house off ered children a wide 
range of activities: giant murals, educational 
exhibits, coloring stations, and the highly 
anticipated “7 families” card game.

Magician Gaël added a magical touch 
of wonder. Aleo’s appearances created 
emotional moments, with eager crowds 
seeking photos and interaction.

    Mon. June 16 › Sun. June 22

    Fri. June 20 › Sun. June 22
As in every edition, photobooths 
were a major hit, giving visitors a fun 
and original souvenir of their visit.
• 

one of the most visited spaces over the 

The mascot’s house off ered children a wide 
range of activities: giant murals, educational 
exhibits, coloring stations, and the highly 

emotional moments, with eager crowds 
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Located near the A380, the 
VR activity welcomed more 
than 500 participants on 
Friday and Saturday, 
and over 700 on Sunday. 
Among the scenarios, the 
ISS mission stood out with 
a 90% participation rate. 
The experience was praised 
for its immersion, ease 
of access, and emotional 
impact—winning over 
audiences of all ages.

    Fri. June 20 › Sun. June 22

Virtual 
Reality

Air Explorer

Air Explorer, our brand-new 
2025 digital treasure hunt, 
allowed visitors to actively 
explore the Show’s various 
areas while having fun. 
Through the Ouilive app, they 
completed challenges, took their 
best photos, answered quizzes, 
and earned points. The most 
committ ed were rewarded with 
fl ight experiences, VIP access 
to the 2027 shows, a national 
daily newspaper subscriptions, 
goodies, and more.

    Mon. June 16 › Sun. June 22
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Still relatively unknown 
to the public, Drone Soccer 
won over Show visitors. 
Held from Friday to Sunday near 
the A380, it combined teamwork, 
precision piloting, and technological 
innovation. Thanks to Drone Soccer 
France and Faireplay, demos took 
place in a dedicated arena and 
drew a curious and impressed 
audience. The concept, reminiscent 
of Quidditch with drones, delivered 
spectacular aerial matches.

Drone 
Soccer

Drone 
Racing

The animation off ered by Paris Drone Show 
delivered on expectations. 
At the far end of the static display, drone races 
captivated crowds—from tech enthusiasts to 
curious families and professionals. Inside a custom 
arena, the world’s top 24 drone pilots faced off  in 
speed, agility, and precision events, to the delight of 
the crowd. The intense and precise runs created an 
electric atmosphere. 

Paris Drone Show wasn’t just about competition—
introductory fl ight areas allowed all ages to try 
their hand at drone piloting. A big success, with 
steady turnout all weekend.

    Fri. June 20 › Sun. June 22

Racing
    Mon. June 16 › Sun. June 22
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Under a blazing sun, the Show’s walkways 
came alive with world music, creating a 
festive and artistic interlude at the event.
On Saturday, colorful performances led 
visitors through a vibrant musical parade: 
Brazilian batucada, Afro-Cuban jazz, African 
percussion, and roaming bands transformed 
the tarmac into an open-air stage. 

On Sunday, the Air and Space Music Band 
took over with emblematic performances 
blending classical repertoire and aerospace 
themes.

   Sat. June 21 › Sun. June 22

Music 
festival

Spaceport 
USA

A true celebration of 
American expertise, 
Spaceport USA 
featured a visitor-
friendly pathway mixing 
interactive stations, tech 
demos, and exclusive 
meet-and-greets with 
major names in space 
exploration.

   Sat. June 21 › Sun. June 22

  HIGHLIGHTS:
Unique encounters with legendary astronauts: Colonel 
Mike Bloomfi eld (USAF, Ret.) and General Jean-Loup 
Chrétien (French Air Force, Ret.), iconic fi gures in 
American and French space exploration.

Immersive exhibits highlighting cutt ing-edge space 
exploration and defense tech.

Family-friendly animations, including U.S. treat tastings 
(popcorn, candy, soda) and workshops for all ages.

The U.S. Pavilion, designed by Kallman 
Worldwide, brought a dynamic and 
immersive “Spaceport USA” to life, specially 
curated for the Show’s public days.
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FOR AN UNFORGETTABLE EDITION!FOR AN UNFORGETTABLE EDITION!
Together, let’s continue writing the future 

of aeronautics and space.

Thank YouThank You
Back

See you from June 14 to 20, 2027


