





@ June 19 & 20
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FINALIST COUNTRIES:
France, Japan, UK, USA

Awards Ceremony: at Paris Space
Hub, in the presence of astronauts
Anthea Comellini and Jean-Francois

Rocketiry
Challenge

An inspiring and inclusive international podium

The 2025 Rocketry Challenge honored tomorrow’s talent in a
model rocket competition combining scientific rigor, creativity,
and teamwork.

Selected from their national finals, the four finalist teams
successfully met the challenge of designing and flying a
rocket capable of reaching a precise altitude and returning its
payload intact.

A strong message for youth and diversity

Echoing the #Femmesdelaero campaign, the all-girls
French team perfectly embodied the values of inclusiveness,
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@ Tuesday, June 17 Founded in 1989, Skytrax is the global benchmark for
airline ratings.

Musée de 'Air
et de 'Espace On Tuesdgy, Jun.e 172025 H.\e.Show had ’rhe.honor of
once again hosting the prestigious World Airline Awards.

This flagship event welcomed 465 participants, including
55 international airlines from around the world.

In a professional and festive atmosphere, the 2025
I Skytrax Awards once again celebrated operational
SKYTRAX 1 excellence in the air transport industry: onboard seltvice
- quality, lounge offerings, customer experience, in-flight
dining, and cabin hospitality were all recognized and
rewarded.

Qatar Airways was named “World’s Best Airline 2025,”
succeeding Singapore Airlines and reinforcing its
leadership in passenger experience.

Air France received the award for Best Airline in
Western Europe for the fifth year in a row.
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Events

The 2025 Show captivated all audiences with a wide variety of immersive
activities: flight simulators, virtual reality, shows, and hands-on workshops.
These enriched the Show’s appeal while passing on knowledge and passion.
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Conference
Jamy

Gyourmaud

@ Saturday, June21-Tla.m.

@ Fri. June 20> Sun. June 22

Following its 2023 success, Fly & Fight returned
as a highlight of the weekend. This unique
experience once again combined a passion

for aviation, cutting-edge tech, and human
interaction in a fun and educational format.

On Saturday, June 21 at 11 a.m., the Paris Space
Hub hosted an exceptional conference led by
Jamy Gourmaud, a prominent figure in science

communication. Over three days, Fly & Fight attracted alarge

audience—families, students, enthusiasts, young /""

professionals—eager to explore immersive pilot * pmp ﬁ '\
training and mental performance. Free-access ‘{LYAHD IG HT

. BELIEVE IN YOURSELF N

In front of a large and captivated audience, Jamy
delivered a fascinating journey through the many facets
of space in our daily lives. From satellites to moon missions

. simulators were in constant demand, offering
to orbital research, he made complex space challenges

visitors impressively realistic flight sensations.

%f accessible, inspiring wonder in both children and adults.
i . L The competitive duels between flight simmers
o This conference reflected the Show’s mission to mqu drew crowds: novices and experts alike were
space science and technology accessible ’ro.all, especially captivated by the intensity and precision of the
during Publlc days, and hel.ped strengthen ties between virtual dogfights.
professionals and the public.
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€0,
the Mascot

@ Fri. June 20> Sun. June 22 %

The Aleo village, near the A380, was
one of the most visited spaces over the
weekend.

The mascot’s house offered children a wide
range of activities: giant murals, educational
exhibits, coloring stations, and the highly
anticipated “7 families” card game.

Magician Gaél added a magical touch
of wonder. Aleo’s appearances created
emotional moments, with eager crowds
seeking photos and interaction.

Key Figures

@ Mon. June 16> Sun. June 22

As in every edition, photobooths

were a major hit, giving visitors a fun
and original souvenir of their visit.

T ol o S Tl e e e R R
) .-'?' -{"-?EE‘_\_F;' LT g P :
N B

O e n e S o i el T

Official Delegations

In Hall 2, a photobooth spotlighted
the “Women in Aerospace”initiative,
showcasing women’s roles in
aerospace—both impactful and
memorable.

In the Paris Space Hub, the Al
photobooth turned visitors into
astronauts.

A collaborative mural allowed
visitors to leave an evolving artistic
mark.

Finally, the #ParisAirShow
photobooth offered the perfect
frame for social sharing.

Highlights
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@ Fri. June 20> Sun. June 22

Located near the A380, the
VR activity welcomed more
than 500 participants on
Friday and Saturday,

and over 700 on Sunday.

Among the scenarios, the
ISS mission stood out with

a 90% participation rate.
The experience was praised
for its immersion, ease

of access, and emotional
impact—winning over
audiences of all ages.
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Air Explorer

@ Mon. June 16> Sun. June 22 ﬁ

Air Explorer, our brand-new
2025 digital treasure hunt,
allowed visitors to actively
explore the Show’s various
areas while having fun.

Through the Ouilive app, they
completed challenges, took their
best photos, answered quizzes,
and earned points. The most
committed were rewarded with
flight experiences, VIP access

to the 2027 shows, a national
daily newspaper subscriptions,
goodies, and more.



@ Fri. June 20> Sun. June 22

| Paris Drone Show

The animation offered by Paris Drone Show
delivered on expectations.

Still relatively unknown
to the public, Drone Soccer
won over Show visitors.

At the far end of the static display, drone races
captivated crowds—from tech enthusiasts to
curious families and professionals. Inside a custom

Held from Friday to Sunday near
the A380, it combined teamwork,

precision piloting, and technological arend, the world’s top 24 drone pilots faced off in
innovation. Thanks to Drone Soccer speed, agility, and precision events, to the delight of
France and Faireplay, demos took the crowd. The intfense and precise runs created an
place in a dedicated arena and electric atmosphere.

drew a curious and impressed
audience. The concept, reminiscent

of Quidditch with drones, delivered
spectacular aerial matches.

Paris Drone Show wasn’t just about competition—
intfroductory flight areas allowed all ages to try
their hand at drone piloting. A big success, with
steady turnout all weekend.
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Key Figures Trade Visitors

Music

féS'l'in |
@ Sat. June 21> Sun. June 22

Under a blazing sun, the Show’s walkways
came alive with world music, creating a
festive and artistic interlude at the event.

On Saturday, colorful performances led
visitors through a vibrant musical parade:
Brazilian batucada, Afro-Cuban jazz, African
percussion, and roaming bands transformed
the tarmac into an open-air stage.

On Sunday, the Air and Space Music Band
took over with emblematic performances
blending classical repertoire and aerospace
themes.
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ceport

@ Sat. June 21> Sun. June 22

The U.S. Pavilion, designed by Kallman
Worldwide, brought a dynamic and
immersive “Spaceport USA”to life, specially
curated for the Show’s public days.

A true celebration of 3% HIGHLIGHTS:
American expertise,

Unique encounters with legendary astronauts: Colonel
Spaceport USA

Pacep Mike Bloomfield (USAF, Ret.) and General Jean-Loup
Chrétien (French Air Force, Ret.), iconic figures in
American and French space exploration.

featured a visitor-
friendly pathway mixing
interactive stations, tech
demos, and exclusive
meet-and-greets with
Major names in space
exploration.

Immersive exhibits highlighting cutting-edge space
exploration and defense tech.

Family-friendly animations, including U.S. treat tastings
(popcorn, candy, soda) and workshops for all ages.
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AN UNFORGETTABLE EDITION!

* Together, let’s continue wri;r.i_ng the future
of aeronautics and space.

See you from June 14 to 20, 2027
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